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Our Vision, your island

“Brittany Ferries will introduce an approach to 

passenger and freight management based on 
a philosophy we have proudly embraced for 
more than 50 years. We exist to connect 

people, facilitate trade and enrich the regions 
we serve. So, in this new era the Island will be 

put first, services will improve and benefits will 
be felt by all.” 

Christophe Mathieu

Celebrating our Island spirit and building a 

sustainable future for tourism 

There is nothing that makes a Bailiwick 

resident more passionate than their island 
home. It’s akin to a family relationship. We like 

to complain about the small things but 
ultimately, we swell with pride when 
discussing what we love about our islands, 

‘between the UK and France’ with unofficial 
Guernsey ambassadors drawing pictures

on napkins all over the world to describe our 
location.

Framework for the Visitor 
Economy



Together we’ve been busy…..



Collaborating, learning and promoting 



Islander & Voyager

Discovering the beauty of Guernsey islands

All premium cabins have been 

named after key touristic places 

across Guernsey islands in 

collaboration with Visit Guernsey

Cabin names & signage

A map of Guernsey islands is 

locating the cabin names, inviting 

passengers to come and visit

Guernsey map Destination photographs

Both ships have been decorated

with visuals provided by Visit

Guernsey

Our ships are also evolving 



Onboard experience – Retail & Entertainment

Islander & Voyager



Supporting and showcasing your community 

• 21 events and initiatives supported

• Over 400k impressions

• 25k engagements

• 6200 likes

• 300+ shares

And we’re just getting started……



2025 Summary



Market share summary (passengers)

Guernsey

46% Share

+28.9% YoY

+59% GSY – St Malo

+22% Portsmouth – GSY
+6% Poole - GSYC
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2025 Headlines April - October

233k 
Passengers

Visitors

+43k YoY

+43%

Visitors from France 
+47%

Guernsey Breaks

Bed Nights up 19% YoY

2025: 7367

2024: 6208
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2025 April – October 

Passengers: 233k

Visitors: 143K (+43%) 

France: 63k

UK: 64K   



2026 and Beyond
O CT|  2025



26 Landscape summary

Legislation, Economy

• ID cards for French nationals 

• Cost of living remains a concern for UK with 
consumer confidence generally trending low 
which could see price sensitivity continue.

• There are signs the situation is stabilising 
for many with 39% saying they are about the 
same financially as 12 months ago, 35% say 
better off.

• Despite financial pressure, holiday intent is 
strong with 31% have booked a holiday in the 
last 3 months and 34% intend to.

• Holiday search lagging previous years which 
further indicates lingering caution.

Customer trends

• Overseas travel predicted to grow

• Holidaymaker behaviours are evolving, but 
we’re equipped to address these changes 
and seize new opportunities

• Travellers are seeking:
• Authentic experiences, off the beaten 

track away from overtourism spots
• Quality over quantity
• Value (all demographics), and they’re 

allowing more research time to find 
them.

• Personalisation



Accelerate and align 

marketing actions 

and uncommon 

holidays

Further systems 

synergy 

Condor Breaks and 

BF Holidays 

Expand local 

produce offering 

onboard

Trade events
Develop 

relationships with 

local events

Extend the season 

initiatives

Enhance our loyalty 

scheme

New ferry ticket and 

holiday products

Target UK market 

with short breaks

Expand continental 

reach

Continuous 

improvement and 

visitor growth 

2026 opened for sales in July, over 23k 

forward reservations secured



Merci biau des feis

Merci

Thank you
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