
2025 
Product Development

Workshop



Wellness
continuing to pitch ourselves as a wellness destination, 
to a younger demographic 

Arts & Culture
building on awareness-raising from Renoir & Victor Hugo 
maintaining our profile as a cultural destination, working 
collaboratively with Art for Guernsey and Guernsey 
Museums

Heritage / History, 
80th anniversary of Liberation Day (2025) 
Year of the Normans / William the Conqueror (2027) 

Food
sustainability/provenance, putting local food in front of 
visitors wherever possible and using it as a hook to attract 
visitors over

New Routes
Working with carriers to support new routes in both UK 
and further afield

Core themes for 2025/26/27 



Couple and Family travellers make up the majority





Proposed Marketing & PR comms plan Wellness History 80 years

TradeVictor Hugo & Renoir

2025

2025



Trade, Familiarisation Trips, Events & Outreach















• New Location – By Easter

• Update the team with your news

• A vibrant central position

Visitor Information Centre
• Supply Brochures/leaflets

• Pop in and meet the team

• What’s on list



Coffee Break



Product Development



• 80 Years of Liberation

• Literary and Potato Peel Society

Identified themes and opportunities:

Aligned with VG marketing strategy  

ICW partnered with:

The Bean Jar, Golden Guernsey Goats, Le Tricoteur, 

The German Underground Hospital and

La Vallette Military Museum to create new  tours.

Defined Product: Description, name, multiple dates, duration, 

meeting point and price.

Recognised opportunity: Increased French and European 

visitors. Installed coaches with pre-recorded translated audio. 

VG Promote: Website, PR news alert, itineraries, trade events.

Case study – Island Coachways



• Think about the experience

• What makes you unique 

• Collaborate

• Easy booking

• Added value

Join the dots

Transport Location

Activity



Liberation 80

• www.liberationday.gg

• Find My Past / Genealogy Tourism

• WWII Occupation Trail boards (Island wide)

• Occupation Exhibition Trail (St PP)

• Island Memories Project – Guernsey Museums

• Festung Guernsey 

• Bunker Opening 

• Occupation Museums

• Re-enactment group – pop up events

• Screenings of Occupation related films

(Fermain, Mallard, BSJ, Candie)

Coffee morning/ dinner/ tour

• Pannel Discussion

• Literary Festival

http://www.liberationday.gg/


Open Gardens & Nature

• Frequent Requests

• Theme: Sustainability & slow travel

• Bird watching

Bird sanctuary, RAMSAR sites, Nature reserves

Bird Hides

• La Société Guernesiaise

• Photography Tours 

Bailiwick Wildlife Photography Exhibition 

• Floral Events

Hidden Gardens of St Pierre du Bois

National Gardening Scheme

• Bioluminescence 

• Stargazing

• https://rendezvousauxjardins.culture.gouv.fr/

• https://ngs.org.uk/

https://rendezvousauxjardins.culture.gouv.fr/
https://ngs.org.uk/


Destination Wedding

• Tour operator enquiries

• Search volumes: January to March > Spring/Summer

• Wedding Packages – tiered 

• Hen/ Stag Do 

Wellness weekend

Low/No Alcohol

Activity weekend

• Popular Wedding Search Trends & Keywords

• Unique and Scenic Locations

• Sustainable and Eco-Friendly Weddings

• Themed and Non-Traditional Weddings

• Alfresco and Destination Wedding Trends



European Days of Culture

• French - Ministry of Culture

www.culture.gouv.fr/fr   

• Garden Days, 6th, 7th and 8th June

• Archaeology Days, dates TBC  

European Archaeology Days

• Fete de la Musique, 21st June

• Heritage Days , 20th and 21st September



WTC 2027 - Year of the Norman

• ‘A Shared History Across Europe’

• VG, Guernsey Museums & Guernsey Arts met 

with: British, Irish, Italians, Danes, Norwegians, 

French, and beyond

• TV Show ‘King and Conqueror’ (2025)

• Re-building ‘La Mora’ – Viking style ship

• European Route 

Cross promoting destinations

• Artist and culture exchanges

• Language

• Architecture  

• Storytelling 



• Renew

• Research

• Reinspire

• Reimagine 

Your Role – Create & Tell Us

• Digital 

• Social

• Out of Home

• Print

• PR

• TV

• Radio

• Website

• App

Our Role – Share & Promote



Link: www.airbnb.com/ experiences

Need some inspiration?

• www.guernseytrademedia.com

• 2025 Marketing Strategy

• Latest Travel Trends 

http://www.airbnb.com/
http://www.guernseytrademedia.com/


Bespoke content partnership with St Georges delivered:

• Dedicated mailer to VisitGuernsey database (58,000+) 
opened by 11,841 people (21.58%) resulting in 490 direct 
referrals to their website
• 13,546 organic impressions on Facebook and 950 
engagements

Advertise with VisitGuernsey. All trade partners are entitled to a bronze 
package, free of charge, but there are opportunities to make the most of our 
connections, to improve yours, whatever your budget. These include:

• Listings on visitguernsey.com
• Special offer listings
• Social media features
• Special offers includers in consumer mailers
• Featured listings on visitguernsey.com
• Bespoke content partnerships

Working together - partnership packages deliver results

2025 - Website

Jan Sessions 120,980 

Jan Partner Referrals 28,250



Thank you

Jo.Ferguson@gov.gg


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26

