
Q1 2025 
Performance 



Partner 
referrals
+20.0% 
Q1 2025 v 2024

Website 
sessions
+19.6%

Q1 2025 v 2024

Paris
+196%
v Q1 2024

Click 
through
+292% 

Year on year

Q1 Summary 



Q1 - Marketing Focus

1. Wellness
● Island hopping
● Sports and active
● Outdoor enjoyment
● Family time
● Holistic island experience
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2. History, Arts and Culture

Partner 
referrals
+20.0% 
Q1 2025 v 2024

Website 
sessions
+19.6% 
Year on year



10k
Clicks

Q1 - Digital Advertising - UK 

Top 5 keywords that drive 
traffic to the site:

Island holiday destinations
Island travel destinations
Holidays island
Where should I go on holiday
Channel Islands holidays            

Paid search delivered
Impressions: 159,648
Clicks: 21,420
Leads: 21,971

Total Impressions 
(How many times our advertising has been 
served / seen)

Q1

Display 1.4m

Youtube 4.8m

Social ads 7.8m

22.6k
Clicks

23k
clicks

Our top performing 
Facebook and 
Instagram creative is

● City Break - Herm 
Ferry and Pea 
Stacks

● Soul Occupancy

154,423  clicks 

Click 
through
+292% 

Year on yearYouTube delivered
Views: 940,865
View rate: 27.00% 
CTR: 0.22% (+292% v Q1 2024)
Clicks: 10,877 (+399% v Q1 2024)

The most engaged audience 
segment is 35-54 and 65+
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2.00%
CTR

Q1 - Digital Advertising - France 
visitguernsey.co
mWith new route 

investment with Paris, 
we partnered with 
carriers to create 
co-fund campaigns. The 
majority of clicks come 
from Meta.
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PARIS  Paid search 
campaigns have delivered
Impressions: 40,826
Clicks: 6,162
Leads: 3,068

2.21%
CTR

3.00%
CTR

Paid Social 
Impressions 
1,121,673

25,122
Clicks

Total Impressions 
(How many times our advertising 
has been served / seen)

Q1

Youtube 61k

Social ads 1.1m

YouTube delivered
Views: 11,715
View rate: 23.05% 
CTR: 0.47% 

35-44 was the primary 
audience segment that 
saw video ads with a 
14.73% view rate. 



Q1 - Social and Content 
Best performing content was a 
combination of summer 
activity content, family, sports 
and scenic shots.

UGC continues to play a role in 
our strategy providing key 
social proof. 

Blogs  on Facebook continue 
to drive traffic to the VG 
website

Key external events: build up to 
Guernsey Marathon & Spring 
Food Festival in April. 

Q1

Growth 1,184

Social reach  3,162,714

Social posts
c.100 

(+c.100 stories)

Engagement 4.54%

117.2k 
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771
Blogs & Pages
Things to do this Month, Explore our Islands with Dawn O’Porter, Things to do this February Half 
Term, Travel Guide: A Solo Trip to Herm, Your Guide to Running in Guernsey, Discover Women of 
Guernsey WW2 History, Explore the Guernsey Literary Festival 2025, Things to do for Couples, Horse 
Riding in Guernsey. Additional updates made to History & Heritage blogs for Liberation 80.

45,036 views
2d 5hr play time

1505 likes
28 comments

195 shares
79 saves

40,513 views 
465 likes

36 comments
22 shares
5 saves

145 link clicks

35,936 views 
2d 17hr play time 

724 likes
28 comments

10  shares
45 saves

11,190 views
759 likes

4 comments
19 shares
35 saves

18,275 views
15hrs 50m play time

980 likes
10 comments

27 shares
97 saves

NB: This illustrates the content mix, not exclusively highest reach content.

Push on 
History, 

Summer, 
Food & 
Sport



Q1 - Media Delivery - Print 

J F M A M J J A S O N D

visitguernsey.co
m

Total Circulation 
3,901,390
Total Insertions 
18
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Q1 - PR Delivery - UK

Impacts 
327,090,489

Media value 
 £1,058,808

J F M A M J J A S O N D
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Q1 - PR Delivery - UK 

Press Trips
Secured and hosted two individual press trips, with itineraries that catered to specific 
themes and niches, from a selection of top tier national, travel and lifestyle publications.

Six itineraries created for upcoming trips to cater to specific themes and niches, showcasing 
a wide range of the island to relevant media.  

Sourced key WW2 publications to gift in press bags, as well as other local produce with a 
particular focus on Liberation Day.

Stakeholders
Secured comped opportunities from numerous stakeholders including Hotel de Havelet and 
Le Fregate. Maintaining relationships by sharing all mentioned parties any coverage.

Newsgen
Supplied ideas weekly to drive media opportunities, including a story about a Guernsey 
evacuee who served as a Wren during WW2, the launch of the Sark flag emoji, Herm 
re-launching ghost tours, an international fitness race called the Tornado race, many of 
which directly resulted in national coverage. 

History & Heritage
Secured and organised three trips with history influencers to showcase the history and 
heritage of Guernsey, linked to the 80th anniversary of Liberation Day. 

Organised and hosted a media preview event for 25 UK press at the Royal Academy of Arts 
in London, marking the opening of Astonishing Things: The Drawings of Victor Hugo which is 
sponsored by VisitGuernsey.
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Press 
releases

4
Coverage

64
‘A’ 

Media

92%

Travel 
Round Ups 
& Hot Lists

50

History & 
Heritage 

Trips

3

Press 
trips 

+100% 
Year on year



PR delivery - France - Q1 - 2025

Impacts 
7,401,703

Media value 
 £ 196,217.40

J F M A M J J A S O N D
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PR delivery - France Results 
Group Press Trips 
We have had (so far) 6 press clippings in the print and/or web press:  

● Paris Normandie web : 2.613M monthly visits / print : 35 099 copies
● Grazia web : 3.906M monthly visits
● Yonder web : 197,902 monthly visits
● The Good Life web : 68,360 monthly visits
● Marie France (print) : 90 000 copies 
● Marie Claire Idées (123 983 copies) 
● L'Alsace (51 843 copies) 

And we are waiting for
● Avantage (271 820 copies) 
● Groupe Entreprendre (40 000 copies) 

Individual Press Trip Themes
⇒ (April 7-14) Christophe Migeon, who is writing for 3 different media: 

● Le Figaro (225,669 copies) 
● Passion Rando (48,689 copies) 
● Terre Sauvage (52,014 copies) 

⇒ (May 26 - 30) Fiona Le Brun & Vincent Toussaint for Voyage Voyage (35 000 
copies) 
⇒ (June 9 - 11) Hubert Prolongeau, who is writing for Le Monde (114 773 copies) 

Press releases 
January - Guernsey in 2025: a year of festivities, culture and history 
March - Guernsey, an open-air museum of the Second World War   
Next ones 

● Guernsey, the island that inspired Renoir: an original impressionist tour
● Guernsey's maritime heritage: a history rooted in the waves       
● Guernsey's finest addresses: restaurants, pubs, hotels and shops
● Enjoy a wellness break in Guernsey
● A magical Christmas in Guernsey: traditions and festive markets             

Press 
releases

+2
 Year on year

Media 
Value

+1140% 
Year on year

Pieces of 
coverage

+100% 
Year on year

https://tqc.hosting.augure.com/Augure_TQC/default.ashx?WCI=ContenuEnLigne&ID=02E3C475-C88F-4C6C-8808-D7651CC16971
https://tqc.hosting.augure.com/Augure_TQC/default.ashx?WCI=ContenuEnLigne&ID=E72969C2-50F4-4D8C-9D05-D00A02B69124


Q1 Website Performance 
In line with our targeting, our campaign has continued to deliver a 
more diverse range of audiences.

Top  cities: 
London
Paris
Birmingham
Dublin
St Helier
Wolverhampton
Edinburgh
Milton Keynes
Norwich

Time on site:
1m 13 sec

Bounce rate:
20.87%
Google Analytics
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Top most visited pages:
/planning/offers/
/accommodation/
/planning/getting-here/
/experiences/events/
/experiences/activities/

Organic search and social channels drive the majority of sessionsParis

+196%
v Q1 2024

Website 
sessions

+19.6%



Q1 - App Performance 
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Downloads

Apple 727
Google 282

Total Year to Date Total Lifetime

Google   282 2,988

Apple 727 13,414

Total 1,009 16,402



Q1 Partner Listings
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Accommodation Top 10 Views
Tree House at Fermain Valley 1,401

Fermain Tower 952

Camp de Reves Glamping 839

Les Petits Merles 745

Lihou House 661

Old Government House Hotel 599

Renoir Cottage 597

St George’s Guest House 543

Waves Guest Suites 504

La Madeleine Holiday Apartments 454

Activites Top 10 Views
Victor Hugo House Hauteville House 1,290

La Vallette Bathing Pools 824

Lihou Island 752

The Little Chapel 585

Underground Military Museum 533

German Underground Hospital 500

Castle Cornet 464

German Occupation Museum 414

Candie Gardens 362

Cobo Bay 341

Food/Drink Top 10 Views
Auberge du Val 622

Vistas Beach Cafe 295

Dhaka 283

Lola 215

The Longfrie Inn 199

Bathing Pools Cafe at La Vallette 135

Fermain Beach Cafe 132

Le Nautique 116

Hook 110

Red Grill House & Cocktail Bar 108



Q1 Partner Referrals 
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Jan Feb Mar

Partner 
referrals

28,250 22,581 27,397

Referrals - top 10 Count

outbound_condorferries_com 6247

outbound_aurigny_com 4694

outbound_www_channelislandsdirect_co_uk 3670

outbound_channelescapes_com 2738

outbound_www_condorferries_co_uk 2041

outbound_www_manche_iles_com 1682

outbound_www_blueislands_com 1523

outbound_www_fermainvalley_com 1195

outbound_www_guernseytogether_co_uk 1192

outbound_www_airbnb_com 1022

Partner 
referrals
+20.0% 

Q1 2025 v 2024 Jan Feb Mar

2025
38% 

+2.70%+
47%

+11.90%+
47%

+4.44%+

2024 37% 42% 45%

Q1 Occupancy


