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MARKET TRENDS GUERNSEY

HEALTH & EXPERIENCES CULTURAL & EMERGING DESTINATIONS
WELLNESS TRAVEL HISTORIC TOURISM

CULINARY TOURIS

ACHIEVEMENT IS THE NEW 365 DESTINATION
EXPERIENTIAL

*Various sources, available on request.



GUERNSEY TRENDS

» Increased awareness of Guernsey during 2018

» More focus on conversion during 2019

through stronger CTAs

 Partner offers and promotions ancljoint
advertising campaigns are key




TARGET SEGMENTS GUERNSEY
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= THE
= = ENCOUNTER
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THE THE
EXPERIENCE  PEGPLE  PLACE

2019 will show the landscapes and culture of Guernsey, taking visitors
on a journey to the meet our Islanders and encounter Great Guernsey things,
all against a backdrop of unique, authentic heritage.



2019 - THEMES GUERNSEY

FOCUS WILL BE ON THE FOLLOWING THEMES:

* Source: Guernsey Visitor Survey Jan-Sep 2018



2019 - THEMES GUERNSEY

0/ of visitors influenced to
©

visit because of walking

* Source: Guernsey Visitor Survey Jan-Sep 2018



We've just walked
an island,

what wid@ou do?
UERNSEY
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2019 - THEMES GUERNSEY

&y of visitors influenced to visit
/0 because of the food offering

* Source: Guernsey Visitor Survey Jan-Sep 2018
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I've had a taste of P
Island Life

| § 1)
HERM ¢ SARK * ALDERNEY




2019 - THEMES BUERNSEY

“of visitors influenced to visit
because of island hopping to

* Source: Guernsey Visitor Survey Jan-Sep 2018






2019 - THEMES GUERNSE

Oy of visitors influenced to visit
© because of activities

* Source: Guernsey Visitor Survey Jan-Sep 2018
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2019 - THEMES GUERNSEY

Floral/Beanty
qzo/ of visitors influenced
0 1o visit because of

natural beauty

p, of visitors influenced to
/0 visit because of floral

offering and gardens

* Source: Guernsey Visitor Survey Jan-Sep 2018



-
*‘4 R y
e -
NI T
‘l\‘ . ,{‘l ".. b -
- v " A ! » o~
:" J‘\..‘ \..‘ dd\
7 ‘ b~ 0

et Ye seen the
:'-; A ’?‘beauty of

GUERNSEY

HERM+SARK+*ALDERNEY




2019 - CAMPAIGNS & CREATIVE

GRE AT

THINGS, HAPPEN

h
GUERNSEY

HERM ¢ SARK+ALDERNEY

it the
ISLAND //:c/

thipired

THE FILM

1108 £
GUERNSEY
LITERARY & POTATO
PEEL PIE SOCIETY

| GUERNSEY |

Hop to an
ISLAND

IE's time to stumble upon
something unexpected,

to chance upon an experience

that ecomes right out of
the blue. It’s time to
discover our five unique,
exhilarating Islands.
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2019 - CAMPAIGNS & CREATIVE GUERNSEY

F:NECAST
U
The Teleqraph
Destinations

the holiday & travel show

Manchester 17-20 Jan 2019
& London 31Jan-3 Feb 2019

RHS CHELSEA 7%
FLOWER SHOW |

21-25 May 2019




2019 - DIGITAL CAMPAIGNS & CREATIVE  [EEk:

HERM* SARK * ALDERNEY

The Telegraph

NEWS  POLITICS  SPORT  TECHNOLOGY

ALLSECTIONS =

BISINESS  MONEY  OPIVION  LIFESTYIE  CULTURE  TRAVEL

& Live Salzburg summit Tt won't
work’: EU leaders reject Theresa May's
Chequers Brexit proposal

Ik

Tory dossicr ¢

secret plan to replace
Theresa May in Aprid

3 YouTube

Wedl, Pre soppes "
wntlyf Trangys Muiir’

Make the impossible FOLLOW THE TELEGIAPI
teappen’ Whit EX

Teueders say about

Chequers... amd what

they really mean

Danny Clprian aved The hybrid offering
Iy Edfclbe Jomes Fly

" A Lrecner way to
[sall oimitied From

Google Ad




2019 - DIGITAL BANNERS

Click here to




2019 - AMBASSADORS

Carla Bauer
WALKING

Ant Ford Park
« oo

(5 4
5

Buz Whit )
ISLAND HOPPING 7

Nicola Ter yy s NS
TR ) S G W,

wallow.gg o guernseyboatcharter.com

Pat Johnson
FLORAL

floralguernsey.co.uk



2019 - WEB & BLOGS GUERNSEY

HERM+SARK+ALDERNEY
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2019 - EMAILER GUERNSEY

THE TOP LEVEL STATS FOR MAILERS,
UP UNTIL THE END OF AUGUST ARE:

View this email in your browser

z q million emails sent | GUERNSEY | % O LI
‘ i - A "t'r

e THE GUERNSEY G0 DU GREAT
CTAN. A i = ) LITERARY AND POTATD - THINGS IN
c STAY 4 NIC e PEEL PIE SOGIETY GUERNSEY
ngagements T Negtlh Crears feone "2 a0 o _
o g 8 . TDinner, Bed & Lreakfast DOWNLOAD OUR BROCHUR
(Opened Emails) o e s
Pecbad wehonkeiar ] eesgery snd lare of gree

G Hiquet Hotel Infemnattioon b elp v meke tre mceroF whar
L - BN Guersey has 1o offer

Referral Events
(Clicks)




2019 - FESTIVAL ACTIVITY

SPRING &
AU TUMN

WALKING

E"i“_ P FEST VALS
. .
) \ '
RE - [G“ERNSEYJ
HERITAGE FESTIVAL: FOOD SPRING AND
Guernsey Encounters FESTIVAL AUTUMN WALKING

through the Ages FESTIVAL 2019:
19 A plgzl 10 z\lgay 25 May-9 Fune and

14-29 September

0 of visitors influenced to visit +260 more walkers in Spring
/0 because of heritage /0 Walking Festival 2018 vs 201/



THE GUERNSEY LITERARY cieniey [
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» GLPPPS still presents a great opportunity
-UK release on Amazon Prime
- Ongoing DVD / Blu-ray sales and digital downloads
- Ongoing book sales

- GLPPPS incorporated into 2019 campaign imagery

] -

 Launch of an
Occupation Trall




2019 - SUMMARY

» A year of Great Encounters

» Celebrating unique Guernsey experiences
» Using authentic Guernsey ambassadors

» With highly targeted communications

- And strong offer-led campaigns

GUERNSEY

HERM+SARK+ALDERNEY
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