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Targeting Niches: Introduction

As part of the 2022 Visit Guernsey strategy, we have identified a
number of niche markets that transcend our traditional audience
segmentation, and connect through clear targeting opportunities.

By focusing on niches, we can be clearer with our targeting
approaches, and work with partners to create more meaningful
engagement and content that will create a clear connection
between audience and niche activity / type.

This research document is intended to identify niche behaviour and
consumer demand.

Niches give us the opportunity to build interest across the year, in
addition to main tourism offering.
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Niches
Wellness
- Outdoor Activities
- Hiking
- Wild Swimming
- Paddleboarding/Water
Birdwatching (Wildlife Tourism)
Fishing
Weddings
LGBTQ+
Corporate Retreats






Wellness

This trend is not about 5* spa offering, but the simplicity “The travel industry has the

of fresh air, something we can indeed deliver on. opportunity to benefit immensely from

McKinsey's latest research shows that consumers the high interest in m?kmg Well':‘ess

care deeply about wellness. In a survey across 7,500 part of the overall holiday experience,

consumers in six countries, 79% said they believe that with beauty/spa treatments, physical

wgllr)ess is important, apd _42 percent consu!er.lt. atop activities and meditation being in

priority. With a substantial increase in the prioritization of . .

wellness over the past two to three years. high demand. Post-pandemic, more
wellness travellers are keen to opt for

https://www.mckinsey.com/industries/ -packaged-goods/our-insights/ - i

ppes st mekiverconindsties conumerpoclageigoodsourinsidiel  nature-based wellness experiences,
while the combination of relaxing

and physical activities will grow in

H n

popularity.
https://www.traveldailymedia.com/wellness-retreats-sees-surge-in-popularity-as- .
brits-look-for-post-lockdown-getaways/ — Narmada Sarvanantha, Leisure and Travel Analyst

Demand for wellness retreats has seen a huge spike with
a 1,605% increase in the last five years.

The Audience 40% of millennials said that they prefer going on a fitness retreat

with their favourite instructor than spending time in a five-star

Age resort
54% female 18-24 _ https://runrepeat.com/wellness-tourism-industry

25-34 ] Audience Opportunity

36,000,000 people with an interest in wellness can be reached

23% 25-34 age 35-44 N on Facebook

s5-54 N Audience size for everyone with interest in wellness in the UK.

5 55-64 TGN 10BN available weekly impressions through Google - People
@ 72% non-parents who searched/browsed wellness related content
o5+ NN

11,740 avg. monthly searches - wellness, wellness holidays.
J 3.3m potential reach on TikTok
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Wellness

Online Publications

ngE Holiday @ 9
] -w

RETREATTYPES = DESTINATIONS = OFFERS | BLOG | PRESS | WELLNESSEXPERTS | ABOUTUS

Publications (General & Travel)

Planct @ @
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Once mpast & time
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The Wellness Collection

FOR A BALANCED LIFE

SHOF THE EDIT
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Influencers

#POSTS
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Wellness: Outdoor Activities/Pursuits

In a survey of consumers in seven countries — UK,
France, Germany, Spain, Italy, Poland, Sweden — 70% of Pent up demand: 70% are looking forward to more outdoor activities post COVID-19

respondents Stated that they are speciﬁca"y |Ooking Thinkif\gabﬂut howﬂ'lllaICOVrD-w_ pandemic has in}pacted your outdwr_ a_c‘tivities holw r_nuch do you agree ordisa”gree with the
forward to participating in OUtdOOI' activities after following statement? - "I am looking forward to doing more outdoor activities as a priority when restrictions end.
. P 100% -
lockdown eases. While 86% stated that outdoor activities ] = o BT e "o W PR soontinow
are essential for people’s wellbeing. = S N -

m Disagree strongly

https://myoutdoors.co.uk/industry-news/new-research-reveals-greater-public-

appetite-for-outdoor-activities-after-covid Disagree

= Neither agree or disagree

43% of participants first participated in
their main outdoor activity with parents/
guardian/family - biggest influences in
attracting new participants to outdoor

W Agree

W Agree strongly

activity.

https://sportengland-production-files.s3.eu-west-2.amazonaws. "

com/s3fs-public/outdoors-participation-report-v2-Ir. ‘ gn'eEA‘r ‘('ﬁ? E,‘{,“f’,,"ﬁg';

Pdf?VerSiOﬂld:_ZSJK6Ube9RCSPCTYJDSVXFHGZBSiOSM Sourte: Foresight Factory | Base: 1000 respondents per country, 2020 ?Hgng V) GROUP

The Audience Consumers are increasingly seeking out alternative destinations, rural areas,
nature-based destinations and outdoor activities. American Express research

Age found that over half of consumers are more likely to take an outdoor trip now than
& before the pandemic and 47% want their next trip to be in nature.

54% female 18-24 N : - : : :
https://leisurelab.eu/lab-reports/sustainable-living/ecotourism/break-even-tourism/long-stay-tailored-outdoor-
what-travellers-want-in-2022

25-34 |
Audience Opportunity
24% 25-34 age 35-44 | - :
ﬁ 28,200,000 people with an interest in outdoor sports can be reached on
550 Facebook
G 5BN available weekly impressions through Google - People who searched/
56% non-parents 55-64 [N browsed outdoor sporting content
o5+ TN 37,920 average monthly searches

d" 34.8k potential reach on TikTok
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Wellness: Outdoor Activities/Pursuits

Online Publications

Great Days Out

~  Northern Ireland » = Days Out Categories »

Heme / Outdoor Activities in the UK

Qutdoor Activities in the UK

Choose your Day Out

#4 nae limits

BEYOMNEK  Howitworks Features Pricing Book Experiences  For Partners  About Login

Q, Location Choase Dates B Tags W | Airea2 | Effort level Suitable For ~

Findona Map Sort by Upcoming

Outdoor Activities In UK - 820 experiences

Rend our guide for Outdoar Activities In LK and Find and Book exp , COUNSes, Sctivities threugh the list of eaper , either instantly book ento ye

enquire to boak. Al you have to do is turn up and enjoy! f you've got any questions about any specific experience. send a message and the providers will aim to get back oy

aspmblcHweaspwﬁ(m‘pcncﬂcemmnd‘hatwcdmhmImcd?Nouwm&opusamandwllwﬂwqw!emdwmmdIMbtﬂe.qu-m-
back with you the best quate, raking it easy for you 1o make the most of your spare time!
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Publications

Influencers

™ dwayneficidss =N I -
f followers
i R A
. Drware ‘Adbverture’ Palch, PSS

33.1k
sianannalewis [IEIZHN R followers

2820 peuts 3Nk followers DO fellowing

The Girl Outdoors.
- Award-winring bisvel #nd cutdoors writer and sthar - The Girl

getoutwiththekids NN B - dirtbagdarling o IEETE B8 -

get
23 1231 posss NGBS followsrs 2,285 lotiewing 180 posts SO0k followsrs 753 fellowing
Dt Ot With The Kids Johnle Gail
Faemify advanturas, sctivities, camping. days oul @Ordnancasurvy h
-n Rarsaiom 01781820 KDATE brand smbassador Weiter [{ Phetogtasher || Flmeaker

Aroundswvels, and stories Bt get me out (here.

um.mmmnmn 5. 0.uk lightisom Aminassador

o IREWRIENGCOMDATY. 00 Hnaandshestudio
=POSTS InED: ABOE Falseymwes - -







Wellness: Hiking/Walking

A quarter (24%) of 16-24s are ramblers, up from 16% in 2018.

28% of adults are interested in taking a walking holiday, with 12% in interested in taking a
cycling holiday in the future.

Participation in walking for leisure in England increased by 18% between May 2020 and
May 2021, reaching 24.0 million adults.

https://www.mintel.com/press-centre/leisure/these-boots-are-made-for-walking-nearly-a-quarter-of-brits-are-hikersramblers

People have been coming to Pinterest for inspiration, for making
sure they're fully equipped for their treks. Searches for “hiking
equipment” have increased by 38% in the last 12 months, while
“hiking outfit” has jumped by 44%. People are using the platform to
plan ideas for their routes — searches for ‘walking trails’ have leapt
by 50%,” Source: Pinterest

https://www.theguardian.com/lifeandstyle/2019/jul/14/hiking-walking-younger-
generation-ramblers

The Audience

Age
57% female 18-24

25-34

23% 25-34 age 35-44
45-54

@ 64% non-parents S

65+
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Audience Opportunity

0 8,300,000 people with an interest in walking /
hiking can be reached on Facebook

(G 500m available weekly impressions through
Google - People who searched/browsed walking /
hiking content

4,360 AV. monthly searches - walking / hiking
J 2.8m potential reach on TikTok - hiking
549.8k potential reach on TikTok - walking
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Wellness: Hiking/Walking

Hiking/Walking Media Coverage

‘Walkers are middle aged,
hikers are cool’

!nuppurl th L-u m.ll.m

@ This article is more than 10 months old

Is that aunicorn? No, it's a teenager
taking a hike in the great outdoors...

«f: 10 great Bl‘ltlSh walkmg
| trails where you won't
fl see another soul

Snowdon and Scafell will be busy this year,
but our pick of lesser-known routes should
be asempty asever

by Kevin Rushby

o n a densely populated country like Britain, finding somewhere to walk
alone is never straightforward, but there are places that rarely see
I humans, and footpaths that have no footprints, often surprisingly
close to towns and villages. There is nothing quite like passing an
entire day of walking without seeing a single soul, never being called upon to
utter greetings. When mental health is in the spotlight and the dangers of
€ reiterated, it's good to mention that time alone can

INTULIC MUUICT Ve 1 IUl v

The Ramblers, the UK walking charity best known for attracting an older demographic, counts more than 50 groups
nationwide for people in their 20s and 30s — and they are growing rapidly; the Glasgow Young Walkers’ member-
ship increased by 28% at the start of 2019 and the Stag Walkers' (covering Hertfordshire, Bedfordshire and Cam-
bridgeshire) by 14% in the same period. By contrast, there are just 40 groups for walkers over 40.

“People have been coming to Pinterest for inspiration, for making sure they're fully equipped for their treks,’ says
Larkin Brown, a spokesperson for the social media network. Searches on Pinterest for “hiking equipment” have
increased by 38% in the last 12 months, while “hiking outfit” has jumped by 44%.

“People are using the platform to plan ideas for their routes — searches for ‘walking trails’ have leapt by 50%,” adds
Brown.

https://www.theguardian.com/lifeandstyle/2019/jul/14/hiking-walking-younger-generation-ramblers

Hiking/Walking Top Websites

i Give Pro L= AllTrails
Wildlife About us What we do Get invalved Visit
Trusts

We 've rounded up some Wildlife Trust nat{lre reserves t@ -
~take your breath away. b -

Home Ouir cause Days out Jain Support us Art & collections Haolidays Shogp

Northern-Norway is all
you can dream of while in

one of Europe's
po sk ==
destinations

Walking

Pradiog
- " 100%
K ;U“;Sh Ancient woods, dramatic clifftops, wild parklands, trails and landscaped

- ucts gardens. You're spoilt for choice when it comes to finding a walk at our places
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Wellness: Hiking/Walking

Publications Bloggers & Influencers Dublin Hikers (Route Integration)

.r;. unielyhivers [N - .|3gk thehikelife [IEaN I 8.| 9k
followers S T il St followers
“"1‘_‘ The Hike Lifs &
" -

T et e
; -

wkhikers = B -

BSlpo  ARBfckowen 487 folowing

49.8k

followers

THE COALITION STORIES GRANTS MEMBERS

FIISERE

B Group Wild Camping and Hiking UK

ABOUT THE COALITION

UK Walking & Hiking is Great

& Private group - 43.6K members
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Wellness: Outdoor/Wild Swimming

Membership to the Outdoor Swimming Society grew by a third in 2020. Swim England counted 2.1
million people who prefer to swim in open water in 2019; a report by Outdoor Swimmer suggested
that participation may have increased by between 1.5 and three times.

Nell Frizzell, who worked as a lifequard at the women's pond, points out that urban dwellers are more
alienated from nature than perhaps ever before.

https://www.theguardian.com/lifeandstyle/2021/sep/19/in-at-the-deep-end-the-activists-plunging-
into-the-wild-swimming-campaign

“They travel to work on a bus, they sit at a computer all day, they live in a
small flat with no garden, they buy their food in supermarkets, there are

no trees on their street, they have never grown food, they do not recognise
birdsong, they miss entire seasons,” she says. “We are not built to live that
way. Of course we're not. And so, | believe, a latent hunger for something -
anything — that feels like the outdoors world pulls us to ponds, to rivers, to
the sea’”

https://www.theguardian.com/commentisfree/2020/jan/29/swimming-wild-trend-social-media-cliche

The Audience

Age Audience Opportunity

53% female 18-24 T @ 5,900,000 people with an interest in wild
swimming can be reached on Facebook

o S (G 500m available weekly impressions through
26%2534age  wu - sl T S

L S 87,500 avg. monthly searches - wild swimming

@ 57% non-parents s5-64 I J 8.6m potential reach on TikTok
o5+ NN
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Wellness: Outdoor/Wild Swimming

Media Coverage Influencers Publications
9‘ i heoutdoorswimmingsociaty
L W,f.—\) S 5 0. 1k

followers

outdoor swi

Inat '1“1’-":?'-‘"":1 t_m B(T‘i"’“i‘ groups shine the light on the pastime's }:otennalmim]
2‘:;':am." o the wild swimming and physical health benefits.

P e iy by oy

Join the newsletter for 20% off and free P&P = 1 =4
g A

WILD .
SWImm |ng on all books from Wild Things Publishing

r HOME BOOKS&APPS» BLOG» EXPLORE BYREGION» LOCAL EVENTS ABOUT »
a}
¥

Take the/plunge.

Swim Dem Cra
an inner- ]
-etabwho belie " \OOF
~ the power of - " YOUR
community:
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Wellness: Kayaking/Water Activities

Over 20.5 million people annually take to the water doing a paddle |
sport, and the activity represents almost half (45%) of the economic TRENDS

Paddleboarding: this

contribution of wider tourism expenditures associated with the boating — ) n S Hf s bt b

and watersports sector in the UK. e - = i trend

https://www.britishmarine.co.uk/News/2021/July/Spending-time-on-the-water-can-be-a-perfect-
prescription-to-improve-health-and-wellbeing

Paddleboarding has been growing in popularity for a
few years. According to the Watersports Participation
Survey, together with surfboarding and bodyboarding,
it recorded the highest increase in participation of all
water sports, rising from 502,000 in 2008 to almost 1.4
million in 2018

https://www.thetimes.co.uk/article/paddleboarding-this-summers-hot-staycation-trend-
s83vxtbhx#:~:text=Paddleboarding%20has%20been%20growing%20in,almost%201.4%20million%20in%20
2018.

https://mymembership.britishmarine.co.uk/media/
mahdxukz/9e9020bd-268c-437b-aadf-d628df5668fc.pdf

The Audience

Age Audience Opportunity
51% male 18-24 @ 4,100,000 people with an interest in wild

swimming can be reached on Facebook

(S 5BN available weekly impressions through
Google - People who searched/browsed kayaking
related content

]

|

24% 35-44 age S

45-54 S 181,400 avg. monthly searches - kayaking
|
I

J" 2280 potential reach on TikTok - kayaking
647 potential reach on TikTok - water sports

@ 58% non-parents S

65+
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Wellness: Kayaking/Water Activities

Media Coverage Publications

The perfect post-lockdown activity: .
paddleboarding in Cornwall 'Sea kayaking helps my recovery

from depression'

reel s & Bimenn Frsmar, W Lo

Fit in my 40s: Timagine
paddleboarding would be easier if you
were slightly drunk’

The Shaping Bay echnique

Ride Guide Cha itk ot
ERITEH CANCENG S BENTISH

seanoring [

Websites

BEYONK  rowiwots Fowes Prong BoskEspesesces Forfammess  Abou g | yrer

standuppaddieboarduk  [IZTENN 2.8k

M posts 2891 flowers 558 following followers

lizzie_cutsice o [IIZINN I -~

Padposts  AOTkfellowsrs 3,002 following

S1nd Up Paddisbaard UK

. = '} & -‘ Il * 1] - [l Wt
Bookings for - %o ‘ — woosrs
= e T
activities - % g ' PR ,,

made easy :

LA O T AN T O

Lizais Care
Camoaignos « Adverturar « Memma
Founder Bonplanespatros

ACTIVITEES ON THE LAKE T
_BOARD,

“BIBLE

AU PARK

THE SOUTH EAST'S
PREMIERE WATERSPORTS

= [— A i Sy i

Padeing Locstions Map.

Paddlimg Locations Map
i
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Birdwatching

Specialist niche that falls under wildlife tourism. At least 20% of Globally, around three million
European travellers that engage in wildlife tourism are interested in international trips are dedicated to

birdwatching activities as well. . . . .
o . . . N _ birdwatching every year. Birdwatching
ttps://www.cbi.eu/market-information/tourism/birdwatching-tourism/market-potential . . .
. tourism has been a rapidly growing
Results from a new survey commissioned by the RSPB have revealed ket with the | t sh .
the pandemic is making the public more aware of nature in their local market, wi e largest share coming

area, with 41% seeing wildlife near their homes over the last 12 months from Europe

that they had never noticed before.
https://www.cbi.eu/market-information/tourism/birdwatching-tourism/

The YouGov survey of 2,071 adults across the UK revealed 63% of market-potential
people said watching the birds and hearing their song added to their

enjoyment of life since the onset of the Covid-19 pandemic, with more

than half of those surveyed (51%) believing the pandemic has made

them more aware of the nature around them.

https://www.rspb.org.uk/our-work/rspb-news-original/news/stories/birdwatch/

The Audience

Age Audience Opportunity
57% female 18-24 TN @) 814,400 people with an interest in bird watching
can be reached on Facebook
25-3¢ I (G 100m available weekly impressions through
26% 35-44 age 35-44 [ Google - People who searched/browsed bird
watching related content
P IS 45-54 NN 12,100 avg. monthly searches - bird watching
ren
LS EULE 55-64 I ' 4231 potential reach on TikTok
Parent [
o5+ N
Non-Parent ||
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Birdwatching

Online Publications Publications

giving
- nature
rspb ahome

THE EVERYDAY
GUIDE T@

BRITISH

——

FEATURES * MAGAZINE * TRAVEL GUIDES * #MYZ00BIRDYEAR ¥ GEAR ™ o Infl uence rs

/_ martinsbirdwatch [N B - 16.1k heleniew I B - 1.4k
Wbboon  Wikiskoes 6077 lolowing follo.wers I VMZoests  LMbAEmans T folmng followers
et Cormions Voskr ity

- v

A T i A, | v 16 4 e 8 S Wi e Laking e of e Wity ity ey Bt o whatever | -0 ey
0 |

wroamn

BII'(' .'5]]01 GARDEN v WATCH v LEARN v GEAR v TRAVEL ¥ BIG GARDEN BIRDWATCH

Bird Spot | Bird Watching | Bird Watching For Beginners

Bird Watching For Beginners

lucy_lapwing HIEENE karen.miller.photography [HEZ B -

{11750 pasi= a3 Sk oilasra S 716 1,682posts  118kfollowers 1,127 following 11.8k
Nature Nerd | Lucy Hodson she/her 298k B foll -

& Wildlife Weirdo %2 followers o ':“ - :" ollowers
& Naturalist & Conservationist @ ,.m D.g‘m'i..n‘l. S = i

JOOO0O
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Fishing

In 2020 The Environment Agency (UK) revealed that over 100,000 more people were
fishing, with a boom in rod licence sales by nearly a fifth (17%) compared to the same
time the previous year.

There are currently over 3/4million anglers with a licence in England and Wales.
In light of renewed demand and the wellbeing benefits of fishing, the Environment
Agency has set a new target to get one million people fishing by 2025.

More beginners are also taking up the sport as nearly half (42%) of respondents
reported taking someone from their family along with them to try fishing for the first
time.

https://www.gov.uk/government/news/were-hooked-people-across-england-flock-to-fishing-hotspots-to-enhance-post-
lockdown-wellbeing

“We've seen record numbers of people take up fishing since
lockdown, many of whom are completely new to the activity and
some of whom have taken up the sport through family members
and friends at local clubs.”

John Ellis, National Fisheries and Angling Manager at the Canal & River Trust market-potential

35-44




Fishing

Publications

Online Publications

BOATS & BOARDS ~ EQUIPMENT & ACCESSORIES ~ KNOWLEDGE  DESTINATIONS

I ‘ WeterSportsiiiis

Where to Go Fishing Near Me = Free Interactive Map Of All
The Top Fishing Spots

Updated on December 22, 2021 | Sam (

REVIEWS * ADVICE *  ANGLING TIMES » IYCF > GET INVOLVED » SHAKESPEARE SUPER HUB SHOP

£ RIS LARTS

Fishing Near Me: 16 Great Places to Stay & Fish

Coarse fishing venues with onsite accommodation —

ﬁ.

Tackle Shops

FISHE.NET

South East Fishery Guide

Fisheries Fishing Clubs Resources

Fishing Holidays

Kent
FISHING LAKES IN KENT

Previous Page | A-L | Next Page

i ¥ Majors Fishing Lakes, near Maidstone

Majors Lakes are located in the village of Bearsted,
§ Kent. These mature lakes have become a popular
fishing venue. The lakes are surrounded by
picturesque woodland. There are both coarse and
trout fishing lakes at the fishery with a mix of fish
species.
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theaverageanglers T EE -

2,373 pentn

The Average Anglers

officialnashtackle [N IES -

243K followers

243k

followers

3,684 posts

217 fallowing

TIBK s 382 e

istagram of Nash Tackle 4

& e for avervres adwrasTL.s

alihamidie IE B -

2,843 following

. darrelipecky IEEE B

1,488 posts

1,848 posts 179k followers

All Hamidi 16k followers

Public figurs

710 following

DARRELLPECK
= Super Keen Carp Angler

'ﬂ’rﬂ«-n vor & Exec Producer @ity @grandfishingadventure
4 Founder/CED of @omc_insta
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Weddings

Wedding suppliers and venues interviewed are already seeing substantial
enquiries for 2022 and 2023 along with a substantial backlog of 2020 weddings
still to be rebooked, all of which means that we are seeing extremely limited
availability of suppliers and reduced choice for wedding couples now starting to
plan a 2022 wedding day.

Much of the wedding industry has already or is planning to increase pricing for
2021/22 onwards, with the overall price of a wedding set to increase by an average

of 15-20%.

https://harnessandco.co.uk/much-of-the-wedding-industry-has-already-or-is-planning-to-increase-pricing-for-2021-22-
onwards-with-the-overall-price-of-a-wedding-set-to-increase-by-an-average-of-15-20#page-content

Guernsey is in a unique position by being able to wed anywhere, unlike England.
With everyone spending more time outside during the pandemic, a newfound
appreciation of nature is likely to influence 2022 wedding decor as couples focus
on the environment.

https://www.huffingtonpost.co.uk/entry/7-wedding-trends-youre-likely-to-see-in-2022_
uk_61123fd9e4b034426d4f104e

The Audience

Age
18-24

60% female
25-34

22% 25-34 age 35-44

@ 62% non-parents

Niche Audience Plan 2022

45-54

55-64

65+

By looking at how search behaviour has changed in the last
3 months, we see that more people are searching for all
inclusive wedding packages (88% increase)

*November, end of December, January, August - peak times

After a year of missing human connection and celebration, couples
are focusing on joy more than ever. The formality of even the most
lavish weddings will be slightly pared down in the year ahead. Black
tie weddings will still be around in 2022, but an increase in festive,
casual experiences will see a rise. Think dance parties, cocktail-style
receptions and food truck celebrations”

https://www.theguardian.com/commentisfree/2020/jan/29/swimming-wild-trend-social-media-cliche

Audience Opportunity

ﬁ 1,500,000 people with an interest
in weddings can be reached on
Facebook

G

5BN available weekly
impressions through Google -
People who searched/browsed
wedding content

16,200 avg. monthly searches

400.5k potential reach on TikTok
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Weddings

Online Publications

#!W PLANMING TOOLS VENUES SUPPLIERS DRESSES IDEAS FORUMS GIFTLIST SHOP WEDDING WEBSITE 1INV

Weddings | Wedding ldeas | Ceremony and Reception | Coastal Wedding Vienwes: 22 Picture Perfact Places

CEREMONY AND RECEPTION
Coastal Wedding Venues: 22 Picture Perfect Places

You don't have to travel abroad to have a beautiful wedding by the sea - we've ded up 22 of our fz ite coastal
wedding venues in the UK

BI ;[l )I'_:h Rings  RealWeddings  Bdeas & Advice Fashion & Beauty Showers & Parties Registry & Gifts

WEDDINGIDEAS & ADVICE « DESTINATION WEDDING PLARNING
Iverything You Need to Know to Plan a Destination

o Wedding

(o]

By Yolanda Crows | Updated on 02/16:21

Home Destinations  Wedding Suppliers  About Us  How it works  Our Partner

= of wedding &

- - -

s = 0wiz023 R country lecation venue
[3 5 i) . d - -
f - e o i, = - ¥ B = ]

Welcome to Bridebook

wedding place
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Bloggers/Influencers

lovemydress.net
lovemydress.net/blog/
wedding_style/seaside-and-
beach-weddings
boho-weddings.com/
bridalmusings.com/
brideandtonic.com/
english-wedding.com/
gayweddingblog.co.uk/
marrymeink.co.uk/
nubride.com/
rockmywedding.co.uk/
rocknrollbride.com/
un-wedding.com/
wantthatwedding.co.uk/
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WEDDINGS

WIDSINGE  DIBECTONT  CALIMDAE  MAFFINESE PEGFECT

e
HALFPENNY LONDON VEIL &
WEDDING DRESS

Heather and Colin®s Romantic Mexican
Beach Wedding by Lux Art Wedding Studio

Wedding Events

The Top 10 Wedding Shows in the UK
The National Wedding Show.

The Scottish Wedding Show.

The Gay Wedding Show.

The North West Wedding Show.

Bride Magazine Wedding Shows.

The South of England Wedding Fair
The Midland Wedding Show.

The Un-Wedding Show.

THRIE
NATIONAL
WEDDING
SROW
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LGBTQ+

1
2
3
4
5
6

LEGALIZED SAME-SEX

MARRIAGE © tegol
Protection for
Sexual Orientation
& Gender Identity

WORKER PROTECTIONS

PROTECTIONS AGAINST
DISCRIMINATION

CRIMINALIZATION OF

VIOLENCE &9 Hoe Crimes

@ Joint & Second-Parent
Adoption

IS IT A GOOD PLACE TO LivE? () 76-100%

ADOPTION RECOGNITION

@ Constitutional Protections g Broad Protections

T} Incitement

P 5175%

Civil Union or Foreign Marriages
Partnership ® Recogniz

Protection for Sexual

Orientation Only @ Limited Protections

 Limited Protections

@ Limited Protections

Second-Parent
Adoption Only

26-50% () 025%

Percent of people who answered positively to Gallup's poll question, *Is the area where you live a good place to live for gay or lesbian people?”

Legal to change
gender without sex
reassignment surgery

TRANSGENDER LEGAL
IDENTITY LAWS

ILLEGAL SAME-SEX

9 Punishments range I'rom jail
RELATIONSHIPS

time to the death penalty

. Legal to change gender

~ reassignment surgery

but it requires sex - lllegal

@ NO LGBTQ+ PROTECTIONS

PROPAGANDA /

@ Laws prevent the discussion

MORALITY LAWS of Pro-LGBTQ+ issues

The Audience

Audience Opportunity

8,400,00 people with an interest in LGBTQ community &
events can be reached on Facebook

5BN available weekly impressions through Google - People
who searched/browsed LGBTQ community content

43,630 avg. monthly searches
J 691.2k potential reach on TikTok
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LGBTQ+

Media Coverage Influencers
ak
mrsukisandhu IEZEEE -

P ;

rose_and_rosie_ [IEIZNNIE / munroebergdorf @ Message 3. < e

ar Business | Poitics | Tech | Science | Health | Famity & Edwcation ( ]
- 543 posts 4,027 foliewers 955 following |

e 19,3k fobt A9 follew

UK | England | M. irelsnd | Seoeland | Alha | Wstes | Cymns | lla of Man | Gusenaey | Jersey | Loesl News e i - s ‘ 2910 posts 567K followers 5,719 following
L . ki San
. s oS > Founder & CEO of www.audaliss.com & Nyohve. Board membes 3 Munroa

batter than mast fan accounts

. . % @outrightintl & Pation for @akichasity, SLDN & ENYC. Pro-ord R d by @divingbel & litedid
Palnt Cloud brlngs colour to et R ey n:;k':m: ia n:u:v c; akicharity ru-order my ¥ ;:::::ig:m:b;m vingbeligroup & @satellited?. 567k
followers

Guernsey Pride event amen to3matd
| - & @ 19.3k
followers

1 by raph_sew_and_so aliewed by wearstala and yearsandyears

‘ * O @ o m ‘ = POSTS REELS VIDEOS TAGGED
Y 3

| ¥ NYC Myken, Glam & Souad Brown Burber. Gaysia.

[ - [ —
Motices Highlia...

= POSTS

&6 Guernsey News

Guernsey to have its own Channel
Island Pride festivities

8 july 2021

\glouv D}‘n\’\Q

Top Websites

o

[

:
i

o

verywell Mertal Health A-Z  Self-Impeovement  Pupchology Hews  About s

HEXUAL IDEINTITY

What Does LGBTQ+ Mean?
Y,

[T VR
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Helping you to understand the audience opportunity

Information that can be used to:
Design and create niche inspired products

Audience tailoring and opportunity spotting
Work together on product packages

The ISLANDS of

GUERNSEY



